Resune: Tom Kel | ey
Authored Books:

The Ten Faces of | nnovation, 2005.
(Sequel to The Art of Innovation.)

The Bi g Moo, 2005.
(Sequel to Purple Cow, co-authored with Seth Godin and the G oup of
33.)

The Art of I|nnovation, 2001.
(Busi ness bestseller, translated into 10 | anguages.)

Authored Magazine and Journal Articles:

The I nnovator’s Tool box, N kkei Business, (Tokyo) Decenber, 2004.

The Sputtering R&D Machi ne [case feedback], Harvard Busi ness Review,
August 2002.

Desi gni ng for Business, Consulting for Innovation, Design Managenent
Journal, Sunmmer, ’99.

Creativity Doesn’t Require Isolation [co-authored], California
Managenent Review, Fall, ‘97.

Business Experience

Ceneral WManager, |DEO 1997-
pr esent

Managed human resources, |egal, |eadership comunications, etc.
Pr of essi onal Speaker, Leigh Bureau 2001-
pr esent

Spoke to over 10,000 busi ness people on 5 continents

Aut hor, Doubl eday 1999-
pr esent

Wote two successful business books on innovation, w dely transl ated

Director of Marketing, |DEO 1987- 97
Led busi ness devel opnent, nmarketing, PR, met with 1,500 clients

Managenment Consultant, Towers Perrin 1983- 88
Hel ped airline executives in Australia, Asia, and the U S

Account Representative, General Electric
1979-81
Top sal esperson in Western U.S. for 1980

Academic Background

MBA, UC Ber kel ey 1981- 83



Del bert Duncan Schol ar (top marketing student), class of ’83

B. A, Governnment, Cberlin College 1973-77
Nati onal Merit Schol ar

Bar berton Hi gh School 1970- 73
Vice President, class of ‘73



